


well-thy + happy—

are the new status symbols M

GOOD HEALTH

TIME FOR THE IMPORTANT THINGS

A GOOD MARRIAGE / RELATIONSHIP
KNOWING HOW TO SPEND MONEY WELL
A GOOD WORK / LIFE BALANCE

JOB | LOVE

TIME TO PURSUE PASSIONS / INTERESTS
BEING PHYSICALLY FIT

EMBRACING NEW EXPERIENCES /4
10. LEARNING / DOING NEW THINGS :
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Source: The Lifewist Study by American Express, “How Americans Define Success” April 2013




HIGHEST
PARTICIPATION
LEVELS EVER!

42 million

runners

running strong

DUAL GENDER

FREQUENT PARTICIPATION
 WOMEN MORE THAN DOUBLED [53%]
- MEN [25-34] UP 34%
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Source: NSGA; growth based on frequent participation (2013 vs. 2007)
Running USA, 2013 National Running Survey



reaching runners
everywhere they are

12,000+ 3.2 million

HEARTBREAK HiLL
PARTICIPANTS  HALF & FESTIVAL « MAGAZINE READERS

mE IS

OWER
Y;\AA‘ 4

5.3+ million %=
INTERNATIONAL
READERS

115,000

COMPETITIVE
RUNNERS

5 W4 ronersmom:
72% F i
ENGAGEMENT ' ¥ (o)
RATE . 8 . @lntere&
10 million L
VIDEO PLAYS IN 2013 3 mzlllon—/—
Source: MRI Spring 2014; AAM ended 12/31/13; Coremetrics, July 2014; ENGAGED COMMUNITY

Runner’s World & Running Times combined social media as of 7/31/2014

o +28%

VS. 2012
AVERAGE

5.5+ million

MONTHLY UNIQUES

'r i ‘/‘31 %

VS. 2012
AVERAGE

599
OF SITE TRAFFIC
FROM MOBILE

BONUS CONTENT

EXCLUSIVE ENHANCE
FEATURES
(VIDEOS, AUDIO, SLIDESHOWS)




only RW delivers the
youngest, active affluents

#9

AMONG 200+
MRI-MEASURED

MAGAZINES
WEIGHT-LOSS SPECIAL

3 ]

TOP 10 HHI AGE
UNITED HEMISPHERES $128,781 456
WINE SPECTATOR $114,794 492
INC. $112,407 38.3
(Or15, 0r 20, or More)
Eat Better < CONDE NAST TRAVELER $110,050 52.7
et Energized <
R WASHINGTON POST $108,805 53.9
. Hearty, Healthy
, _ Low-Cal Meals DELTA'S SKY $108,707 455
f e GET MORE SOUTHWEST SPIRIT $107,835 46.3
LOVE EVERY \ ‘ FROM A
RUN MASSAGE KIPLINGER'S $107,613 544
HAPPY SYOMACH : :
fsfsxsxsmsss,u SlMpngl%ESS? RUNNERS WORLD $107,128 397
+ THE ECONOMIST $107,032 48.6
BIG-TIME

INSPIRATION

FROM VERY SMALL

MARATHONERS
Source: MRI Spring 2014



in a league of our own
RW outperforms a1l health + fitness brands

> J. s ® [
RUNNERSILIN] $107,128  39.7
¥

- SKI $104,550 38.2

: sostonmaaion  GOLF DIGEST $95,310 52.3

B NS O SELF $90,368 407

- R OMEBAC SHAPE $87,216 394

e 4 MEN'S JOURNAL $82,653 433

i = OUTSIDE $75,814 400

aThe G el COOKING LIGHT $75,496 514

e SPORTS ILLUSTRATED $71,870 41.0

; FITNESS $70,782 403

 DOWN MEN'S FITNESS $69,908 370

R’ TENNIS $67,153 475

WEIGHT WATCHERS $64,475 49.1

s eep YOGA JOURNAL $61,035 46.9

Source: MRI Spring 2014



_ GOLF TENNIS  SKI
B

-

N
-

.

v
’

Source: MRI Spring 2014



the social runner

1450

I USE MOBILE
FOR RUNNING
ACTIVITIES—
GPS ¢« MUSIC
54% SOCIAL MEDIA »
OF RUNNERS RUNNING APPS
ON FACEBOOK @DWQ@@@@- ,
ARE FEMALE ,

54%

OF RUNNERS

ON TWITTER h Z
ARE MALE a RECRUIT FRIENDS

TO DO AN EVENT WITH THEM

new recruits

24 SEEK COMMUNITY—
® ‘ MUD/GOLOR RUNS

flash mob |

FITNESS— POP-UP RUNS FOR FUN
AND A SENSE OF COMMUNITY

Source: Running USA 2013 National Runner Survey [respondents included RW subscribers]






super Jit fluentials—

e more than twice as likely to influence others

Source: MRI Fall 2013

DEEPLY FAMILIAR WITH TOPIC | FREQUENT RECOMMENDATIONS | HIGHLY TRUSTED | WORD-OF-MOUTH LEADERS



the running lifestyle—

56%

SAY ADVENTURE
EXTREMELY IMPORTANT

PAY MORE FOR
« HIGH QUALIT

ARE LIKELY |
TO TRAVEL SN

Pt & 5 &

Source: MRI Fall 2013



living a curated life around their passion not their lifestage

68%

SELECT RACES (:‘.;
TO SUPPORT -

@ 2
CHARITY
. R

i’i

OWN A LUXURY CAR
+ FINE EWELRY/WATCH
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Source: : MRI Fall 2013



everyday is a gOOd
1) when you run




living a rich Zlfé’ now

TRAVEL | SELF EXPRESSION | PERFORMANCE | AUTHENTICITY | EXPERIENCE | DISCOVERY | SHARING | SAVVY

Source: CEB Iconoculture macrotrends, 2013



RW = best in class

. NOMINATION
BEST AMERICAN FOR GENERAL
SPORTS WRITING EXPERIENCE

14 NATIONAL MAGAZINE PRINT AND DIGITAL

AWARD NOMINATIONS
8 print and 6 digital

2014 MIN DIGITAL AWARD NOMINATIONS
Blog (Remy’s World) + Video

JAMES BEARD FOUNDATION

AD AGE MEDIA VANGUARD AWARD
Best integrated use of online tools + offline events

PEOPLE’'S CHOICE WEBBY WINNER
Best Sports Video
Webby-Nominated, Best Editing

GMA « ABC « ESPN e« Rachel

Society of Publication Designers 4 Maddows e Recognized Experts
Society of Illustrators =
American lllustration *"

bart 1asso
> GREATIST'S 100 MOST

INFLUENTIAL

1Y ¢t PEOPLE IN HEALTH
A , o+ FITNESS
. oy

FOUR-TIME &
WINNER




digital engagement 39

million
monthly
page views

+23%
5.5 million

monthly uniques

72%

ENGAGEMENT RATE

+118%

1 million+
VIDEO PLAYS

6.‘21 MINUTES PER SESSION

mobile
NEWS
59 % PHOTOS
MOBILE | BLOGS
2012 2013 2014 ENGAGEMENT | VIDEOS

unner’s World + Running Times combined



upwardly

mobile web

2 million
unique visitors

62% 59%

Voy of site
growth  visitors

BLOGS « NEWSWIRE

320 x 50 rotational unit

Source: Coremetrics, July 2014; AAM 2014 average
[total active for RW + RT]; Flipboard.com, January 2014

mobile

tablets
78,671+

active readers

ZINIO « NOOK ¢ KINDLE « GOOGLE

ipad only:
video « slideshow - tap to reveal
full custom content:
gear « travel « nutrition
trail - women

09

monthly readers

2.3 million
monthly flips

[page views]

display ads
25% SOV
sold on cpm per uniques
standard + rich media
expandable video units
in-banner image slideshows



social media

our reach is larger than backpacker, golf, golf digest,
men’s journal, outside, ski, skiing, and tennis combined!

UL WORLD p 1.54M+
" 3million

CONNECTIONS

ACRQOSS 6
PLATFORMS €

893,900+

followers

our Twitter following Crushes
the competition & is even larger
than Sports Illustrated

Source : Coreme trics, July 2014; Ru

)
X
286,930+

followers

G
59,775+

followers

nner’s World & Running Times combined social media as

®

R 5+

followers

RUNNER'S [ITe[:11] ¢
COMMUNITY

398,297+

members

of 7/31/2014



RWreaders are
twice as social

NEARLY TWICE AS LIKELY TO FOLLOW A BRAND

TWICE AS LIKELY TO POST LINKS,
ARTICLES, VIDEOS, BLOGS, WEBSITES

connected

Source: Nielsen @Plan Q4, 2013



RW run streaks

HOLIDAY RUN.STREAK
* 96% OF CONVERSATION OCCURRED ON TWITTER
* 16,600 CONVERSATION HITS

MORE THAN 8,000 STREAKERS JOINED VIA FACEBOOK
* 1.6 MILLION+ VIRAL EXPOSURE TO FRIENDS

23 MILLION PROMOTIONAL IMPRESSIONS
* 88 MILLION+ MEDIA IMPRESSIONS

5 WSJ STAFFERS PARTICIPATED AND BLOGGED

* 65 RUNNING BLOGGERS COVERED THE STREAK
RUNNER'S ITLIN) e so

Free Training Guides Log Community Tools Columns Video Running Times Index Help

RUNNER'S WORLD PRINT | EMAIL  MORE
Getting Started
YOP STORIES N LIFE & CULTURE

b Workouts
B A Le Video: OI ympic Sk:er Julia
v Lo Bnes Last ) P :zce Tral:lng
Gift From the \\nrkoul ountala Training
Terminally 11l Running Tips Stay fit and motivated during the busy (and calorie-filled) holiday season

Cold Weather Running by pledging to run at least one mile every day, Thanksgiving through New

THE WALL STREET JOURNAL.

M THL

[TSEETONY 1.0s0

EisHare ¥ ™weer [N @ PLUS

ing » Cold Weather Running Web Articles

The 2013 Hohday Running Streak

Home Woerld . Business  Tech  Markets  MarketData  Your Money

WSJ BLOGS

Triathion Training Year's.
The Dail Fix Ultramarathons Published November 5, 2013 Updated November 5, 2013
Y Pace Calculators

The Joumal's all-purpose spons repon Training Plans

A Hollday Running Challenge

Article Comments (2)

>

TVNUNOL LHIYIS

Dems | Grom OGSO A
Runners are always looking for a different challenge. But what does one do after
signing up for countiess 5Ks, long-cistance races, COor runs, and cbstacie races
through the mud? Commit to the so-called “Holiday Streak!”

The Runner’s World Holiday Streak challenges runners 10 lace up their shoes and run| o'
at least one mile per day beginning Thanksgiving day and ending on New Year's Day.
No substitutions allowed: biking, swimming, yoga-none of them count. You must

«++RUNNERS - + - )
§| #RWRUNSTREAK |8

FINISHER

Lindsay Jones ©bylinasayhjones - Jan 1
Highlights from the ﬂRWRunStmak 35 days. 105 miles. Thanks,
@runnersworid! pic.twitter.com/HCLJpwLusY

= View photo 4 Reply 3 Retweet ¥ Favorite es+ N

krista “krittabug 1
Ran 1.11 miles in 10 mins and 7 secs and felt great. #RWRunStreak Day 35
The end of the streak! Also the first ... bit.ly/JVvBAQR

4 Reply €3 Retweet %

Cassandra Mickens ©CassMickens

| First run of 2014 = final ﬂRWRunStreak run. 87.38 miles run from Thanksgivi

to New Year's. Hallelujah, it's over! Streak ya next year!

4 Reply 3 Retweet W Favorite «s+N
Runner's World “runnersworld 1
CONGRATS mwnunsueakers' RT if you completed the challenge!
“Reply t3 Retweet *F

Michele Patsos «MrsPatsos - Jan 1

| need to get off the sofa & complete the #RWRunStreak Challenge...damn y
#WinterClassic! pic.twitter.com/L0j81rFzWY

@ View v “ Reply 3 Retweet %

RunStretchGo “cldem - Jan 1
Inspired by all the #RWRunStmak posts today? Check out @ScootADoot for
awesome tips to be successful, even w/kiddos ow.ly/29LJ5n



FIT CHICK w1 CITY

RW blogger network — SElsi

real and influential runners/

blogger become evangelists

G0@a s

for your brand iZZiO 1 P
140 RUN-SPECIFIC BLOGGERS
* REPRESENTING 35 STATES thl
* PRIMARILY WOMEN AGE 24-38 mon ) .V
* 1 MILLION+ TWITTER FOLLOWERS page views

* 960,000+ FACEBOOK FOLLOWERS
* 360,000+ INSTAGRAM FOLLOWERS

RUNNING LIFESTYLE
* HOW RUNNING INTERSECTS WITH DAILY LIFE

* SHOES + GEAR
* TRAINING + RACES S
* NUTRITION + RECIPES . The beauty of the solo run

p ity @ o — b
*« RUNNING + PARENTING (ﬁ © e
* WEIGHT LOSS »
T

Pout swem cracnce mme

Source: As of July 2014



more
than mechanics




I'M' A RUNNER
BEN GIBBARD
LEAD SINGER
DEATH CAB FOR CUTIE

L 294,99,
0.00, 00,0
31‘..' '...'::
AL AN X M

running
with the stars

GET IN PACE WITH THE PERSONALITIES WHO RUN
FOR FITNESS, TO KEEP THEIR COOL AND TO RAISE
MONEY FOR THE CAUSES THEY CARE ABOUT.

FEATURED CONTENT WITHIN MOTIVATION CHANNEL
* I'M A RUNNER

* EXCLUSIVE INTERVIEWS

* "MUST HAVES" VIDEO SERIES

thelvy viinmnina ec<entinilIc and vi
viecly YiAririlriof NSEYTLLAALS (AT
ricCl F UFLrLLriy CritLo( UL

100% SOV SPONSORSHIP

* NATIVE ADVERTISING

* CUSTOM CONTENT

* CONTESTS

* PRE-ROLL + POST-ROLL

* SOCIAL MEDIA ENGAGEMENTS



* pot st

E

urban escapes
video series

DISCOVER THE BEST URBAN RUNS
AS REVEALED BY RW EDITORS.

10 VIDEO SERIES HOUSED IN RACES + PLACES CHANNEL
» CITY RUNDOWN

* WEATHER

* TERRAIN

* RACES

* COMMUNITY

* EATS + FUN

* BEST ROUTES

* RETAIL

atlanta - boston « boulder - chicago - dallas - minneapolis «
phoenix - san diego - seattle - washington DC

100% SOV SPONSORSHIP

* PRE-ROLL + POST-ROLL

* HOMEPAGE SLIDER

* RICH MEDIA UNITS

* SOCIAL MEDIA POSTS

* CONTEST

* #URBANRUN PHOTO GALLERY [USER GENERATED]



{BosTO
RUNNER'S [I[e[:713]

HEARTBREAK HILL

« HALF & FESTIVAL -

BOSTON, MA « JUNE 6-8, 2014

® 5-K, 10-K, AND HALF-MARATHON DISTANCES
FREE KIDS RUN

HEALTH + FITNESS EXPO

SEMINARS

PRE-RACE DINNER

KEYNOTE ADDRESS

FINISH LINE FESTIVAL

10,000 FIELD LIMIT IN 2014

CATEGORY-EXCLUSIVE SPONSOR OPPORTUNITIES
PRESENTING ¢ PRINCIPAL « SUPPORTING

an 1conic city



HALE:
FESTIVAL

PRESENTEDBY

BETHLEHEM, PA « OCTOBER 17-19, 2014

* HALF-MARATHON

® 5-K, 10-K, AND KIDS RUN ON SATURDAY
HEALTH + FITNESS EXPO

SEMINARS WITH THE EXPERTS
RUNNING LEGENDS

RUNNING MOVIES

DINNER WITH THE EDITORS

6,000 RUNNERS
13,500+ EXPO ATTENDEES

CATEGORY-EXCLUSIVE SPONSOR OPPORTUNITIES
PRESENTING ¢ PRINCIPAL « SUPPORTING

in our own backyard
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